For distributor use only, not for use with customers.

My Money Investment Account
Target Market Statement
& Value Assessment

Aviva Investment Solutions UK Limited is the manufacturer of this product.
Full details are contained in the policy documentation.

Aviva’s product oversight and Target Market Statements
governance If the target market isn’t adequately defined, the
product could be sold to customers who are
unlikely to get fair value or achieve good outcomes
from the product. Distributors must also
understand the target market and distribution
strategy and ensure that the product is distributed
accordingly.

Under FCA rules, we’re required to inform you that we
have governance processes in place to oversee the
design, approval and review of our products.

Our well-established governance processes help us:

o formalise approval of new product developments
and changes to existing products

o identify target markets for each product

e test customer understanding

e consider needs of vulnerable customers

e monitor post-sales performance.

When designing products, we:

e specify an identified target market for a typical
group of potential customers

¢ identify relevant risks to the target market

e make sure that the intended distribution
strategy is appropriate for the identified target
market

e take reasonable steps to make sure we
distribute the product in line with the target
market for specified distribution channels.



What does this mean for me?

We’ve developed Target Market Statements to give
you clarity on who the product is (and isn’t)
intended for and how customers can buy it.

They should help you in your consideration of:

e how the distribution strategy aligns with the
target market statement

o the demands and needs of the customer

e the risk appetite of the customer

e what limitations, exclusions or alternative cover
in place might inhibit a customer from getting
full value from the product

e whether any of the customers may be outside
of the target market due to eligibility or
exclusions

e whether fees and charges are appropriate to
the service being delivered for customers

e vulnerable customers and the target market,
focusing on whether they may require
additional support in their decision making.

CanIsell outside the target market?

The target market is aimed at a specific customer
type (detailed below). You shouldn’t assume a
product is appropriate simply because the
customer is in scope. The product should not be
sold to customers outside of the target market.
During the sale, you will be closest to the customer
in identifying their demands and needs and your
judgement will decide what is right.

We set the distribution channels for how you can
sell the product (for example, online or face to
face) and we expect you to follow these. If you
believe you could use an alternative distribution
channel, please contact us, so we can consider
your proposal.

Value Assessments

We regularly review our products to check whether
changes are needed. The Value Assessment
considers a range of indicators and measures which
contribute to the overall value delivered to our
customers.

The measures include:

e Target Market and Distribution Strategy -
ensuring the target market is defined at a
sufficiently granular level and distribution
approaches are appropriate.

e Costs and Charges - reviewing those incurred
by retail customers to ensure they’re fair and
appropriate, when considering the features and
benefits of the product.

e Investment Proposition - reviewing the costs
and performance of the investment options
offered to ensure that these are appropriate for
the target market and that they provide fair
value.

e Complaints - analysing customer complaints to
identify and resolve root causes, particularly
where the product fails to deliver as expected.

e Service Delivery - checking to ensure service
levels are in line with those we’ve led
customers to expect.

e Communications - ensuring customers continue
to receive communications which are clear,
transparent and timely.

We base our level of insight on the type and
complexity of each product, our identified target
markets and the level of financial understanding.

What does this mean for me?
We monitor the performance of our products to
make sure they meet the needs of customers in
their identified target markets.



My Money Investment Account
Target Market Statement

What is this product?

It’s a general investment plan provided by Aviva.

It’s available to members of My Money schemes where savings products have been made available by their
employer.

It offers access to a broad range of investments.

It’s a medium to long-term investment (five years plus).

What customer needs does the product meet?

Making investments once their ISA allowance has been maximised.

Potential of long-term growth or income through medium to long-term investments.
Ongoing flexibility to control how and where their money is invested.

Management of the product online at a time that suits them.

Ability to withdraw money at any time.

Who is the product designed for?

Customers who:

want to invest and may have used up their ISA allowance and/or are looking for an alternative to pension
saving

are just getting started with an Investment Account, adding to one or transferring in an Investment Account
from another provider

wish to track performance of their investments at any time

want the investment growth potential of more than a savings account

are able to open and manage their account online

are prepared to invest for the medium to long term, ideally for a minimum of five years

are comfortable with the risks associated with investing, including the potential for their investment value to
rise and fall over time

understand there is a risk they may get back less than invested

may want to switch their investments from time to time using the online functionality

want access to a wide range of investments, including over 900 investment funds including sustainability
funds which have environmental, social and/or governance characteristics (ESG), and a range of exchange
traded assets.

And must:

be aged at least 18

be a British citizen and resident in the UK or have earnings from overseas Crown employment subject to
UK tax

notify Aviva if they cease to be a UK resident

complete the application form and declarations

make regular contributions; or make an initial single contribution; or transfer in an existing Investment
Account; or a combination

regularly review their investments and the amount of income withdrawals or contributions made

be prepared to pay a scheme annual management charge (AMC) and investment charges.



Who is the product not designed to support?

e Customers who require a guaranteed return and are unwilling to accept the possibility that investments may
fall in value.

e Customers looking to invest on a short-term basis, i.e. less than five years.

e Those who want to hold a substantial cash holding, even in the short to medium term (one to five years).

e Any non-UK residents when applying.

e Customers who haven’t used their annual ISA allowance.

e Customers who are seeking the functionality of a day trading platform.

e Customers who want to invest in very high-risk, complex, or niche assets such as cryptocurrencies,
physical assets (e.g. wine or art), leveraged instruments or structured products.

Can I sell the product without advice?
Yes, this product is designed to be sold with or without advice.
Anything else?

e The customer may have to pay some income tax and/or capital gains tax on any returns or income received
from the product

e Customers must be able to make informed investment decisions supported by appropriate information and
documentation from Aviva. If not comfortable, they should consider seeking advice

e Fund investments can be sold, bought and switched without charge

e Shares and other exchange traded investments (ETIs) carry a charge when bought or sold.

Customer’s Appropriate
financial Description for target
sophistication

customer?

u Very limited understanding of what an Investment Account is N

Reasonable understanding of the risks, benefits and requirements
of an Investment Account either through experience or based on Y
their own research
Good knowledge and understanding of the risks, benefits and

Advanced requirements of an Investment Account possibly through financial Y
industry experience
Customer’s

financial Description for target
customer?

No funds to invest N
Less than six months’ income in savings Y
m At least six months’ income in savings Y

Appropriate

sophistication




Customer’s Appropriate
risk tolerance Description for target

customer?

Wants a guaranteed return on the investment

Isn’t prepared to see fluctuations down and up in the value of the N
Investment Account

Access to low risk rated funds is available

The Investment Account offers access to low risk investment solutions Y

Access to medium risk rated funds is available

The Investment Account offers access to medium risk investment Y
solutions

Access to high risk rated funds is available

The Investment Account offers access to high risk investment Y

solutions, plus the option to self-select from a large range of funds and
equities and exchange traded instruments

Appropriate
Contributions Description for target
customer?

Regular contributions can be set up and cancelled at any time.
Regular These can be paid by personal direct debit, employer payroll Y
deduction or both
m Single contributions can be paid into the Investment Account Y
Transfers can be made into the Investment Account Y




My Money Investment Account
Value Assessment

The below table outlines when the last assessment took place and its outcome.

Product Name My Money Investment Account

Date Value Assessment July 2026
was completed
Outcome Continues to provide fair value for the target market

Supporting the needs of our customers

Any customer could find themselves in vulnerable circumstances at any time. We’ll aim to ensure
that vulnerable customers invested in this product continue to receive the same fair treatment and
outcomes as other customers.

Need more information on Consumer Duty?

Visit our Consumer Duty Hub at connect.avivab2b.co.uk/adviser/consumer-duty

Feedback

If you have any feedback on these statements, please get in touch with your usual Aviva contact.

Need this in a different format?

Please get in touch with your usual Aviva contact if you’d prefer this document (SP57691)
in large print, a different colour, braille or as audio.
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