UK GI product approval process

- Define the target market
Identify/Assess opportunity = Rsc6es ::’e;zx_;“ e
characteristics and potehtial
vulnerabilities.
- Consider product complexity
and potential harm if
mis-sold.

Distribution
Strategy Alignment

Ensure the distribution

strategy matches the
target market.
3s whether

intermediaries or bundling Ao
= Implemem controls to monitor

could undermine fair value.
Document how the product
will be marketed or sold.
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distribution and customer

Risk & Value
Assessment

Evaluate all relevantrisks to
the target market.
- Ensure the product offers fair
value,
- Consider distribution risks,
especially if bundled or sold via
third parties
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Internal
Governance &

Approval

- Conduct a formal approval
process before launch.

Include significant adaptations of

Post-Launch
Monitoring
& Review

existing products.
- Ensure the process is
proportionate to the product's
complexity and risk

- Regularly review product
performance and c

- Reassess
meets the nee

outcomes.
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