For adviser use only, not for use with customers.

Target Market Statement -

Aviva Select Investment Growth & Income Option

This document outlines the target market for the Aviva Select Investment Growth & Income Option. It is an
investment bond.

What customer need does this product meet?

The product provides a way to invest savings into a range of life insured funds for the medium to long term with the
ability to take withdrawals if required.

Who is the Select Investment Growth & Income Option designed for?

Either an individual customer or a company/trust who have customers who:

e hasa minimum of at least £10,000 to invest for the medium to long term, normally at least 5 years
e has already invested the maximum in alternatives such as ISAs

e are aged between 12 and 85 (signature of a parent or guardian is required for ages 12-15)

e may want the flexibility to take ad-hoc or regular withdrawals without early exit fees

e may want the ability to make additional investments of at least £5,000 into the policy at any time

e iswanting access to a range of insured investment funds and the ability to switch funds at no extra charge
(see limitations below)

e iswanting access to insured funds offering guaranteed returns

e hasaccess to a financial adviser or are able to make informed investments decisions supported by appropriate
information from Aviva

e whois a permanent UK resident at the point of joining
e would like the ability to view the plan online, where possible and administer the policy by post, email or phone

e may want the ability to pass the value of the policy to beneficiaries upon death (at least 100.1% of the policy
value upon death)

e isprepared to pay an annual management charge (AMC) and any associated investment fund charges depending
on the funds they choose to invest in

e understand that the value of their plan may fall and rise and that there is a risk they may get back less than
invested.

The Select Investment Growth & Income Option is not suitable for:

e a customer who does not meet the conditions the product is designed for. It is unlikely to be suitable for those who:
- arenon-UK resident
- do not have access to enough spare cash in the case of an emergency
- those who don’t pay income tax
- have a low or zero tolerance for risk or looking for guaranteed returns
- want to make regular contributions into an investment fund
- require access to self-investment options such as equities or collective investments
- donotintend to invest for the medium to long term.
This product also has the following features and limitations which customers should consider:

Smooth Managed Funds have restrictions with the amount you can invest into them

Some funds have restrictions on fund switching

Only 10 funds can be invested in at any one time

Regular withdrawals must be at least £50

Tax allowances on withdrawals




Vulnerable Customers:

e Any customer could find themselves in vulnerable circumstances at any time. We will aim to ensure that vulnerable
customers invested in this product continue to receive the same fair treatment and outcomes as other customers

Can the Select Investment Growth & Income Option be bought without advice?

No, customers will need to talk to a financial adviser to invest in this product.

Target Market Statements

Why are you telling me about this?

The rules require us to consider several points when designing our product range, including;

e specifying an identified target market for a typical group of potential customers

e identifying relevant risks to the target market

e making sure that the intended distribution strategy is appropriate for the identified target market

® requiring us to take reasonable steps to make sure we distribute the insurance product in line with the target market
for specified distribution channels.

What does this mean for me?

We've developed target market statements to give you, our distributor, clarity on who the product is intended for
(and who it is not) and how customers can buy the product.

Using these target market statements should help you in your consideration of:

e how the distribution strategy aligns with the target market statement

e the demands and needs of the customer

e whether any of the customers may be outside of the target market due to eligibility or exclusions

e what limitations, exclusions or alternative insurance cover in place might inhibit a customer from getting full value
from the product

e thatfees and charges are appropriate to the service being delivered for customers

e vulnerable customers and the target market focusing on whether they may require additional support in their
decision-making.

As product manufacturer, we’ll monitor the performance of our products to make sure they meet the needs of
customers in the identified target markets. Should you feel a product doesn’t meet these customers’ needs or is
potentially unclear, you can help us by providing feedback through your usual communication channels.

Can | sell outside of the target market?

You shouldn’t assume a product is appropriate simply because the customer is in scope. Equally, a customer may
benefit from buying the product even if they are out of scope. During the sale, you will be closest to the customer in
identifying their demands and needs and your judgement will decide what is right.

We set the distribution channels for how you can sell the product (for example, online or face to face) and we expect
you to follow these. If you believe you could use an alternative distribution channel, please get in touch with us, so
we can consider your proposal.

Feedback

If you have any feedback on these statements, please contact your usual Aviva representative.

Need thisin adifferent format?

Please getin touch with yourusual Aviva contact if you would prefer thisdocumentin large print, braille
orasaudio.




| Retirement | Investments | Insurance | Health |

Aviva Life & Pensions UK Limited. Registered in England No 3253947. Aviva, Wellington Row, York, YO90 1WR.
Authorised by the Prudential Regulation Authority and regulated by the Financial Conduct Authority and
the Prudential Regulation Authority. Firm Reference Number 185896.

AVIVA

IN88018 04/2023


http://aviva.co.uk

