
Have a think 
about how you’re 
telling your story - 
are you telling it as 
powerfully as you 
really can?  
Are you really  
showing what 
makes you 
different?

How to engage your supporters

WHY PEOPLE GIVE

Personal Empathy Joining 
in

Communicate  

what’s  
changed?
How has your charity  
changed someone (or a  
group’s) life for the better?

...people will never forget  
how you made them feel.

Maya Angelou

INFORM 
THEM

MOVE 
THEM

ENTERTAIN 
THEM

ASK 
THEM

P e o p l e  g i v e  w h e n  y o u . . .

We’re all part of the mobile generation

Social is  the internet.

Talk  
to the media
- what do you want to land?

- 2-3 key messages

- relevant to audience

- proof points

- examples

- use as an anchor for interviews

your voice = your personality

Be personal.  

 
Specific 

- 20% more 
donations than 

last year  
 

Measurable  
- raise £5,000

Attainable 
- but still 

ambitious

Time-bound  
- by December 

2017

use
those

great    stories

You’re all 
sitting on 

Account of who 
you are and 
what you do 
that people will 
remember  
and re-tell.

What’s 
your 
story? EMMA BRADLEY 

GLOBAL MEDIA AND ENTERTAINMENT

SMART Objectives

Relevant  
- to your  
overall  

mission


