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 Q1. What home security measures, if any, do you currently take? (Tick all that apply) 

 

 Over a third (35%) of consumers surveyed do not currently take any home security measures. 

 Almost 3 in 10 (28%) consumers surveyed have a burglar alarm as a home security measure. 

 Almost a quarter (24%) of consumers surveyed have a dog as a home security measure. 

 Just over 1 in 6 (17%) consumers surveyed have video/camera security outside as a home security measure. 

 Just over 1 in 6 (17%) consumers surveyed have CCTV as a home security measure. 

 Almost 1 in 6 (15%) consumers surveyed have a smart doorbell as a home security measure. 

 1 in 9 (11%) consumers surveyed have a 'CCTV in operation' house sign as a home security measure. 

 1 in 10 (10%) consumers surveyed have video security inside as a home security measure. 

 1 in 10 (10%) consumers surveyed have a 'Beware of the dog' sign as a home security measure. 

 Over 2 in 5 (43%) consumers aged 55+ surveyed do not currently take any home security measures, this is compared 

to over a quarter (27%) of those aged 25-34. 

 Just over a fifth (21%) of consumers surveyed that live in a rural dwelling have CCTV as a home security measure, this 

is compared to 1 in 8 (12%) of those that live in a sub-urban dwelling e.g. village or small town. 

 

 

 

Q2. What security measures, if any, do you undertake when you are home? (Tick all that apply) 

 

 Almost three quarters (74%) of consumers surveyed keep the door locked as a security measure when they are 

home. 

 Over half (55%) of consumers surveyed keep the windows locked if no one is in the room as a security measure when 

they are home. 

 Over half (55%) of consumers surveyed shut curtains/blinds as a security measure when they are home. 

 Over half (54%) of consumers surveyed keep sheds and garages locked as a security measure when they are home. 

 Just over a third (34%) of consumers surveyed leave lights on/set timer when it's dark as a security measure when 

they are home. 

 Just over 1 in 6 (17%) consumers surveyed check video footage (e.g. via an app) on a regular basis as a security 

measure when they are home. 

 1 in 11 (9%) consumers surveyed do not undertake any security measures when they are home. 

 3 in 5 (60%) female consumers surveyed shut curtains/blinds as a security measure when they are home, this is 

compared to just less than half (49%) of male consumers. 

 Almost 3 in 5 (58%) consumers aged 55+ surveyed keep the windows locked if no one is in the room as a security 

measure when they are home, this is compared to just less than half (49%) of those aged 25-34. 
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Q3. What security measures, if any, do you undertake before going out/being away from home? (Tick all 

that apply) 

 

 Just over three quarters (76%) of consumers surveyed make sure the doors are locked before going out/being away 

from home. 

 Just over 7 in 10 (71%) consumers surveyed make sure the windows are locked before going out/being away from 

home. 

 Over half (55%) of consumers surveyed keep sheds and garages locked before going out/being away from home. 

 Half (50%) of consumers surveyed ask neighbours/family to check on the property when they are away for a longer 

period of time (e.g. going on a holiday). 

 Almost half (46%) of consumers surveyed shut curtains/blinds before going out/being away from home. 

 Just over 2 in 5 (41%) consumers surveyed leave lights on/set timer when it's dark before going out/being away from 

home. 

 1 in 6 (16%) consumers surveyed check video footage (e.g. via an app) on a regular basis before going out/being away 

from home. 

 6% of consumers surveyed do not undertake any security measures before going out/being away from home. 

 Over 4 in 5 (83%) consumers in the South East surveyed make sure the doors are locked before going out/being away 

from home, this is compared to just over two thirds (67%) of those in Greater London. 

 

 

 

 Q4. If you or your alarm system were to detect someone unsuccessfully trying to enter your property, 

what would you do? (Tick all that apply) 

 

 Almost two thirds (63%) of consumers surveyed would notify the police immediately if they or their alarm system 

were to detect someone unsuccessfully trying to enter their property. 

 Almost 2 in 5 (39%) consumers surveyed would notify their neighbours if they or their alarm system were to detect 

someone unsuccessfully trying to enter their property. 

 Almost 2 in 5 (39%) consumers surveyed would take a photo as evidence if they or their alarm system were to detect 

someone unsuccessfully trying to enter their property. 

 Almost a fifth (18%) of consumers surveyed would notify their community via Facebook group if they or their alarm 

system were to detect someone unsuccessfully trying to enter their property. 

 1 in 10 (10%) consumers surveyed would not do anything if they or their alarm system were to detect someone 

unsuccessfully trying to enter their property. 

 1 in 10 (10%) consumers surveyed would notify the police later at a convenient time if they or their alarm system 

were to detect someone unsuccessfully trying to enter their property. 

 Consumers aged 55+ surveyed are most likely to notify the police immediately if they or their alarm system were to 

detect someone unsuccessfully trying to enter their property and of those aged 16-24 are least likely (71% vs 51%). 
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Q5. If you saw someone trying to enter a property in your neighbourhood, what would you do? (Tick all 

that apply)  

 

 Almost three quarters (73%) of consumers surveyed would notify the police immediately if they saw someone trying 

to enter a property in their neighbourhood. 

 Almost half (47%) of consumers surveyed would take a photo as evidence if they saw someone trying to enter a 

property in their neighbourhood. 

 Over 2 in 5 (44%) consumers surveyed would notify their neighbours if they saw someone trying to enter a property 

in their neighbourhood. 

 Almost a fifth (18%) of consumers surveyed would notify their community via Facebook / social media group if they 

saw someone trying to enter a property in their neighbourhood. 

 1 in 14 (7%) consumers surveyed would not do anything if they saw someone trying to enter a property in their 

neighbourhood. 

 1 in 14 (7%) consumers surveyed would notify the police later at a convenient time if they saw someone trying to 

enter a property in their neighbourhood. 

 Almost half (47%) of consumers surveyed living in a detached house would notify their neighbours if they saw 

someone trying to enter a property in their neighbourhood, this is compared to just less than 3 in 10 (29%) of those 

living in a maisonette. 

 

 

 

 Q6. If you saw someone acting suspiciously in your neighbourhood (e.g. hanging around, taking pictures 

of houses, marking houses e.g. with chalk etc.) what would you do? (Tick all that apply)  

 

 Over half (54%) of consumers surveyed would notify the police immediately if they saw someone acting suspiciously 

in their neighbourhood (e.g. hanging around, taking pictures of houses, marking houses e.g. with chalk etc.). 

 Just over half (51%) of consumers surveyed would notify their neighbours if they saw someone acting suspiciously in 

their neighbourhood (e.g. hanging around, taking pictures of houses, marking houses e.g. with chalk etc.). 

 Just over half (51%) of consumers surveyed would take a photo as evidence if they saw someone acting suspiciously 

in their neighbourhood (e.g. hanging around, taking pictures of houses, marking houses e.g. with chalk etc.). 

 Almost 3 in 10 (28%) consumers surveyed would notify their community via Facebook group / social media if they 

saw someone acting suspiciously in their neighbourhood (e.g. hanging around, taking pictures of houses, marking 

houses e.g. with chalk etc.). 

 Almost 1 in 7 (13%) consumers surveyed would notify the police later at a convenient time if they saw someone 

acting suspiciously in their neighbourhood (e.g. hanging around, taking pictures of houses, marking houses e.g. with 

chalk etc.). 

 1 in 11 (9%) consumers surveyed would not do anything if they saw someone acting suspiciously in their 

neighbourhood (e.g. hanging around, taking pictures of houses, marking houses e.g. with chalk etc.). 

 Just over two thirds (67%) of consumers living in of close to Bristol surveyed would notify the police immediately if 

they saw someone acting suspiciously in their neighbourhood (e.g. hanging around, taking pictures of houses, 

marking houses e.g. with chalk etc.), this is compared to just less than half (49%) of those living in or close to 

Edinburgh. 
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 Q7. Which of the following best describes how you feel/would feel when/if members of the public post 

pictures of suspicious people / incidents on social media e.g. local community Facebook groups etc.? 

(Select best match)  

 

 Over 3 in 5 (63%) consumers surveyed say ‘it is/would be helpful to know if there is something suspicious going on in 

our neighbourhood’ best describes how they feel/would feel when/if members of the public post pictures of 

suspicious people / incidents on social media e.g. local community Facebook groups etc. 

 Almost a quarter (24%) of consumers surveyed say ‘it is/would be inappropriate – actions may be innocent, and 

people should contact the police to report suspicious activity’ best describes how they feel/would feel when/if 

members of the public post pictures of suspicious people / incidents on social media e.g. local community Facebook 

groups etc. 

 Consumers aged 25-34 surveyed are most likely to say ‘it is/would be helpful to know if there is something suspicious 

going on in our neighbourhood’ best describes how they feel/would feel when/if members of the public post pictures 

of suspicious people / incidents on social media e.g. local community Facebook groups etc. and those aged 16-24 are 

least likely to (68% vs 59%). 

 Consumers in Wales surveyed are most likely to say ‘it is/would be helpful to know if there is something suspicious 

going on in our neighbourhood’ best describes how they feel/would feel when/if members of the public post pictures 

of suspicious people / incidents on social media e.g. local community Facebook groups etc. and those in Northern 

Ireland are least likely to (68% vs 52%). 

 Almost two thirds (64%) of consumers living in a detached house surveyed say ‘it is/would be helpful to know if there 

is something suspicious going on in our neighbourhood’ best describes how they feel/would feel when/if members of 

the public post pictures of suspicious people / incidents on social media e.g. local community Facebook groups etc, 

whilst over half (54%) of those living in a maisonette said the same. 

 

 

 

 Q8. Have you ever experienced a burglary / break in (attempted or actual) at your home? (Tick all that 

apply) 

 Almost 1 in 6 (15%) consumers surveyed say that someone has attempted to break into / burgle their home. 

 A fifth (20%) of consumers surveyed say that someone has broken into / burgled their home. 

 Over 3 in 5 (62%) consumers surveyed say that they have never experienced a burglary / break in (attempted or 

actual) at their home. 

 Consumers in the North East surveyed are most likely to say that someone has broken into / burgled their home and 

consumers in the South East are least likely to (26% vs 17%). 

 Almost 3 in 10 (29%) consumers living in a maisonette surveyed say that someone has attempted to break into / 

burgle their home, this is compared to 1 in 7 (14%) of those living in a semi-detached house. 
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CENSUSWIDE SPECIALISES IN ROBUST, HIGH QUALITY MARKET RESEARCH 

FOR THE GLOBAL COMMUNICATIONS INDUSTRY. OFFERING BOTH 

QUANTITATIVE AND QUALITATIVE METHODOLOGY OUR QUICK 

TURNAROUND SURVEYS DELIVER ACCURATE RESULTS IN LINE WITH OUR 

CLIENTS BRAND MESSAGE AND TRUSTED BY MEDIA. 

WE ARE PROUD TO HAVE AN IMPRESSIVE REACH WITH A DEPTH OF 

NETWORK FROM C-SUITE TO FULL TIME PARENTS ACROSS 65 MARKETS AT A 

COMPETITIVE RATE IN TERRITORY OR WORLDWIDE. 

CENSUSWIDE IS A MEMBER OF ESOMAR - A GLOBAL ASSOCIATION AND 

VOICE OF THE DATA, RESEARCH AND INSIGHTS INDUSTRY. WE COMPLY WITH 

THE MRS CODE OF CONDUCT BASED ON THE ESOMAR PRINCIPLES. 

12-14 BERRY STREET, LONDON, EC1V 0AU 

0207 251 9955 

INFO@CENSUSWIDE.COM 

FOR FURTHER DETAILS ON THIS REPORT, CONTACT: 

NAME: Lucy Stewart 

EMAIL: lucy@censuswide.com 


